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A Theoretical Investigation on the Effects of Childhood Trauma on Consumers

Cocukluk Cag Travmalarimn Tuketiciler Uzerinde Etkilerine Yonelik Kuramsal Bir
inceleme

ABSTRACT

Childhood trauma is defined as distressing and difficult-to-cope-with experiences that leave long-term negative effects on
individuals’ lives. Experiences encountered during childhood, which constitutes the foundation of developmental processes, may
leave lasting impacts throughout the lifespan, whether positive or negative. These effects often emerge in adulthood in the form of
maladaptive psychological, emotional, and behavioral patterns. This study adopts a comprehensive literature review approach to
examine the potential effects of traumatic experiences during childhood on adult consumption behaviors, attitudes, and decision-
making styles. Drawing on interdisciplinary research in psychology, psychiatry, and consumer behavior, this study provides a
synthesis of the relationships between childhood trauma and various consumer tendencies, including compulsive and impulsive
buying, materialism, perfectionism, attitudes toward money, and brand loyalty. The reviewed literature indicates that early adverse
experiences can shape emotion regulation, attachment patterns, coping mechanisms, and self-perception, which in turn influence
adult consumption behaviors and decision-making processes. Furthermore, childhood trauma appears to be associated with
maladaptive consumption patterns, such as addictive or compensatory buying, heightened impulsivity, and altered consumer—brand
relationships, often mediated by mechanisms such as emotion dysregulation, dissociation, and social comparison.

By integrating findings from diverse research domains, this study aims to contribute to the theoretical development of consumer
psychology and to highlight childhood trauma as an important yet underexplored determinant of consumer behavior. The findings
also emphasize the need for future empirical research to examine these relationships more directly and aim to support the
development of psychosocially informed preventive and intervention-oriented strategies designed to mitigate the long-term
behavioral consequences of adverse childhood experiences.

Keywords: Adverse childhood experiences, Childhood trauma, Compulsive buying, Consumer

OZET

Cocukluk travmalari, bireylerin yagamlarinda uzun siireli olumsuz etkiler birakan sarsici ve basa ¢ikilmasi giic deneyimler olarak
tanimlanmaktadir. Gelisimsel siire¢lerin temelini olusturan ¢ocukluk déneminde yagsanan olumlu ve olumsuz deneyimler bireyin
yagsami boyunca kalict etkiler birakabilmektedir. Bu etkiler ¢ogunlukla yetiskinlik doneminde uyumsuz psikolojik, duygusal ve
davranigsal Oriintiiler seklinde ortaya c¢ikmaktadir. Bu c¢alisma, ¢ocukluk doneminde yasanan travmatik deneyimlerin
yetiskinlikteki tilketim davranislari, tutumlar1 ve karar verme stilleri iizerindeki olasi etkilerini incelemek amaciyla kapsamli bir
literatiir taramasi yaklasimi benimsemektedir. Psikoloji, psikiyatri ve tiiketici davraniglart alanlarindaki disiplinler arasi
aragtirmalardan yararlanilarak ¢ocukluk travmasi ile kompulsif satin alma, diirtiisel satin alma, materyalizm, miikkemmeliyetgilik,
paraya yonelik tutumlar ve marka baglilig1 gibi cesitli tiiketici egilimleri arasindaki iliskiler sentezlenmistir. incelenen ¢aligmalar,
erken donem olumsuz deneyimlerin duygu diizenleme kapasitesi, baglanma stilleri, baga ¢ikma mekanizmalar1 ve benlik algisin
sekillendirebildigini; bunun da yetiskinlikteki tiikketim Oriintiilerini ve karar verme siireglerini etkileyebildigini gostermektedir.
Ayrica gocukluk travmasinin, duygu diizenleme giigliikleri, dissosiyasyon ve sosyal karsilastirma gibi aracilik mekanizmalari
yoluyla bagimlilik ve telafi edici tiiketim davranislari, artan diirtiisellik ve degisen tiiketici—marka iliskileri ile baglantili oldugu
gorilmektedir.

Farkli arastirma alanlarindan elde edilen bulgular1 biitiinlestiren bu g¢aligma, tiiketici psikolojisinin kuramsal gelisimine katk1
saglamay1 ve cocukluk travmasini tiiketici davraniglarimin Snemli ancak yeterince incelenmemis bir belirleyicisi olarak
vurgulamay1 amagclamaktadir. Bulgular ayrica, bu iliskilerin daha dogrudan incelenmesine yonelik gelecekteki ampirik
aragtirmalarin gerekliligine dikkat ¢ekmekte ve ¢ocuklukta yagsanan olumsuz deneyimlerin uzun vadeli davranigsal sonuglarini
azaltmaya yonelik psikososyal temelli 6nleyici ve miidahale odakli stratejilerin gelistirilmesine katki sunmay1 hedeflemektedir.
Anahtar Kelimeler: Cocukluk travmasi, olumsuz ¢ocukluk deneyimleri, tiiketici, zorlayici satin alma.
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1. INTRODUCTION

Traumatic experiences encountered during childhood exert enduring physical, cognitive, psychological,
and social impacts throughout an individual’s life, manifesting in diverse forms across various stages of
development. It is well established that childhood trauma adversely affects adults’ neuropsychological
functioning and, depending on the severity of stress exposure, may lead to a range of comorbidities,
including anxiety, depression, and impairments in emotion regulation and identification (Wingenfeld et al.,
2011). Furthermore, such experiences have been linked to irreversible changes in brain structures (Corso et
al., 2008), disruptions in psychosocial functioning (Nurius et al., 2015), and deficits in executive functions
(Fahy et al., 2017).

Beyond these outcomes, research indicates that childhood trauma is associated with an increased risk of
psychological disorders, maladaptive personality traits such as neuroticism and perfectionism, and
dysfunctional coping styles (Eugenea et al., 2021), as well as insecurity in interpersonal attachment and
reduced openness toward others (Ross et al., 2022). Furthermore, childhood traumatic experiences have
been linked to higher levels of addictive behaviors (Luciani et al., 2024; Zarse et al., 2019), insecure or
fearful attachment patterns, somatization (Waldinger et al., 2006), and significant impairments in self-
worth perception and identity development (McCormack & Thomson, 2017).

In addition to these pathological outcomes, and consequently arising from them, childhood trauma
constitutes a significant variable that may influence individuals’ behaviors in adulthood, including
consumption-related patterns (Carik¢1, 2019). However, empirical evidence regarding the direct and
indirect effects of childhood trauma on consumption behaviors remains limited. In this context, considering
the multidimensional impacts of childhood trauma on individuals, examining how early adverse
experiences corralate with with consumption behaviors manifested in adulthood emerges as a critical
research topic. Such an investigation is crucial both for expanding the theoretical framework and for
strengthening preventive and intervention-oriented practices.

2. THEORETICAL FRAMEWOK
2.1. Childhood Trauma and Its Effects

Childhood trauma is conventionally categorized into sexual abuse, physical abuse and neglect, and
emotional abuse and neglect experienced during childhood. Sexual abuse is defined by criteria such as
unwanted sexual touching, threats, or bodily exploitation for sexual purposes. Physical abuse is
characterized by behaviors such as being subjected to corporal punishment or observable signs of physical
violence, whereas physical neglect is operationalized through indicators including inadequate nutrition or
insufficient access to basic hygiene. Emotional neglect refers to family environments in which a child
experiences a persistent lack of emotional warmth or care; in contrast, emotional abuse is described
through hostile and degrading behaviors, such as directing hurtful or degrading verbal expressions toward
the child (Bernstein et al., 1994; 2003). Childhood trauma, which is prevalent globally (Cai et al., 2023),
has also been shown to be pervasive in Turkiye, as evidenced by a study conducted with a sample of 2,257
university students (Ulukol et al., 2014).

Childhood trauma, particularly interpersonal violence, constitutes a multifaceted issue with significant
psychosocial, medical, and public policy implications. Such traumatic experiences primarily disrupt
biological stress-response systems and, consequently, adversely affect cognitive development and brain
maturation. Indeed, trauma-related chronic stress has adverse effects on children’s brain and bodily
development (De Bellis & Zisk, 2014) and is associated with higher levels of depression, increased stress
sensitivity (Nemeroff, 2004), a greater likelihood of mood disorders (Jaworska-Andryszewska &
Rybakowski, 2019), and deficts in emotion regulation (Hopfinger et al., 2016). Moreover, empirical
evidence indicates that childhood trauma is linked not only to short-term outcomes but also to the long-
term persistence of mental, emotional, and physical disorders in adulthood, most notably depression and
anxiety disorders (Browne & Winkelman, 2007; Cai et al., 2023; Dye, 2018).

In addition, childhood trauma negatively affects individuals across multiple contexts, extending into the
organizational domain. For instance, Verrastro et al. (2024) demonstrated that neuroticism and
perfectionism, shaped by childhood traumatic experiences, mediate the relationship between childhood
emotional abuse and workaholism. Similarly, a study conducted by Eugenea et al. (2021) with managers
and professional employees in Indonesia revealed that individuals with workaholic tendencies had
experienced at least one form of maltreatment during childhood. The findings further indicated that 44% of
participants had been exposed to physical abuse, 62% to emotional abuse, 53% to sexual abuse, 74% to
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physical neglect, and 68% to emotional neglect. These results suggest that childhood trauma exerts
substantial and enduring effects within organizational settings as well.

2.2. Potential Effects of Childhood Trauma on Consumers

One of the critical contexts in which childhood trauma exerts a significant influence is consumer behavior.
Accordingly, existing research has predominantly focused on the association between childhood trauma
and specific forms of maladaptive consumption, particularly eating-related disorders. Indeed, trauma-
related impairments in cognitive functioning often manifest through symptomatology characteristic of
eating disorders. For example, a study conducted by Santoro et al. (2025) with a cohort of Caucasian young
adult women aged 18-30 demonstrated that childhood trauma significantly predicted the risk of eating
disorders. These findings suggest that eating disorder symptomatology may be partly rooted in adverse
emotional experiences during childhood, such as neglect and abuse.

Other studies examining the relationship between childhood trauma and consumption have focused on its
potential effects on dysfunctional consumer behaviors, including addictive and impulsive purchasing
patterns (Elbarazi, 2023). For instance, Fuchshuber et al. (2018) found that childhood trauma was
associated with both addictive behaviors and depression. Similarly, a study conducted by Eskisu (2021)
with university students revealed positive associations between childhood trauma, dissociative experiences,
online dissociation, and internet addiction. These findings suggest that internet addiction may function as a
maladaptive coping mechanism in response to early-life adversity. In addition, Evren et al. (2019) reported
that childhood trauma, particularly emotional abuse and physical neglect, was associated with elevated
levels of internet addiction symptoms among university students, with dissociative experiences and
emotion dysregulation serving as key mediating variables.

Dissociative disorders examined in these studies are characterized by a constellation of symptoms,
including depression, anxiety, learning difficulties, suicidal ideation, self-harm behaviors, auditory
hallucinations, and aggression (Zoroglu et al., 2002), and have been shown to be strongly associated with
childhood trauma (Sar et al., 2004). Taken together, these findings indicate that childhood trauma may be
reflected in consumer behaviors through multiple and interconnected pathways. In this regard, it is
theoretically plausible that childhood trauma may particularly influence compulsive buying or shopping
addiction, which represent prominent forms of problematic consumer behavior.

2.2.1. The Relationship Between Childhood Trauma and Compulsive Buying

Compulsive buying is a maladaptive behavioral pattern characterized by a strong and persistent urge to
purchase, accompanied by a perceived loss of control and an overwhelming sense of compulsion to engage
in buying behaviors (Mdiller et al., 2022; Zadka & Olajossy, 2016). Sansone et al. (2011) emphasized that
compulsive buying constitutes a clinically relevant condition with substantial potential to cause
psychological and functional impairment. In this regard, adverse experiences encountered during childhood
have been shown to be associated with compulsive buying behaviors in adulthood, with this relationship
often being mediated by emotion dysregulation and anxiety symptoms. Individuals with a history of early
life adversity may be more susceptible to compulsive buying in later life due to difficulties in emotion
regulation, heightened anxiety, or the co-occurrence of both factors (David et al., 2024).

The tendency to engage in shopping as a compensatory strategy for coping with negative emotional states
such as depression, anger, and anxiety constitutes another salient characteristic of compulsive buying. The
short-term emotional relief provided by purchasing may positively reinforce and perpetuate this behavior
over time (Elbarazi, 2023). In a study conducted with Italian young adults, Imperatori et al. (2023)
observed higher levels of behavioral addictions, including gaming, social media use, online gaming, and
compulsive buying, among individuals with a history of childhood trauma. The findings further indicated
that dissociative experiences played a significant role in explaining these associations. Similarly, Sansone
et al. (2013), in a study involving obstetrics and gynecology patients, found that traumatic experiences
occurring before the age of 12, including witnessing or experiencing violence, physical neglect, emotional
abuse, physical abuse, and sexual harassment, were positively associated with compulsive buying
behaviors. Collectively, these findings suggest that childhood trauma may be linked to impairments in self-
control and self-regulation related to shopping behaviors in adulthood (Elbarazi, 2023; Richardson et al.,
2024).
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Furthermore, family structure and the quality of intrafamilial relationships during childhood emerge as
important contextual factors in the development of compulsive buying behaviors. Young adults raised in
disrupted or fragmented family environments have been found to exhibit higher levels of materialism and
greater propensities toward compulsive buying compared to those raised in intact family settings
(Rindfleisch et al., 1997). Exposure to family conflict during childhood and adolescence has also been
shown to increase materialistic values while undermining self-esteem, thereby indirectly contributing to
compulsive buying tendencies. In this context, adolescents may adopt a heightened orientation toward
material possessions and materialistic values as a maladaptive coping strategy in response to familial
conflict (Roberts et al., 2019).

In addition, specific consumer characteristics such as brand consciousness, fashion consciousness,
recreational shopping orientation, indecisiveness, impulsivity, and habitual purchasing have been
associated with a greater propensity for impulsive and compulsive buying. In contrast, individuals
characterized by perfectionism and price consciousness tend to exhibit lower levels of impulsive and
compulsive purchasing behaviors (Altinkan & Armagan, 2024). Taken together, these findings underscore
the role of trauma-related impulsivity and associated self-regulatory deficits in shaping the development
and maintenance of compulsive buying behaviors among consumers.

2.2.2. The Relationship Between Childhood Trauma and Impulsive Buying

Negative childhood experiences, which are closely and systematically linked to impulsivity, are expected
to be associated with increased impulsive tendencies in consumption-related decision-making processes.
For example, a study conducted by Richardson et al. (2024) with adult participants demonstrated that
higher levels of adverse childhood experiences and childhood trauma were positively associated with
general impulsivity, emotion dysregulation, and impulsive spending. Moreover, the findings indicated that
the relationship between childhood trauma and impulsive spending was mediated by emotion dysregulation
and impulsivity.

In this context, socioeconomic status, which is often associated with greater exposure to childhood trauma,
can also be taken into account. In a study by Griskevicius et al. (2013), individuals raised in low
socioeconomic environments were found to exhibit greater impulsivity, a higher propensity for risk-taking,
and a stronger orientation toward immediate consumption. In contrast, individuals raised in higher
socioeconomic environments were more likely to prioritize long-term, future-oriented investment
behaviors. These findings suggest that socioeconomic conditions may moderate the relationship between
childhood trauma and impulsive buying by influencing individuals’ time orientation and self-regulatory
capacities.

2.2.3. The Relationship between Childhood Trauma, Materialism, and Attitudes Toward Money

Materialism among consumers has been shown to develop as a compensatory response to psychological
stress. Accordingly, childhood trauma, recognized as one of the most significant antecedents of chronic
stress, is expected to be positively associated with materialistic tendencies. For instance, Somer and Ruvio
(2014) found that individuals with a predominantly object-oriented materialistic orientation exhibited
higher levels of post-traumatic stress symptoms. In addition, materialistic tendencies warrant further
investigation among individuals from low socioeconomic backgrounds, who are often disproportionately
exposed to childhood trauma. In this regard, a study by Li et al. (2025) demonstrated that childhood
socioeconomic status functioned as a key determinant shaping university students’ conspicuous
consumption behaviors, with this relationship being mediated by social comparison and materialism.

Moreover, Ross et al. (2022) reported that childhood trauma significantly influenced the development of
maladaptive beliefs and behaviors related to money. Such maladaptive cognitive schemas regarding
wealth, which shape individuals’ approaches to spending, product acquisition, and ownership, are likely to
be reflected in consumption behaviors in diverse ways. For example, Ngcamu et al. (2023) found that a
heightened preoccupation with the love of money affected specific consumer decision-making styles, such
as reduced deliberation time in purchase decisions. Collectively, these findings suggest that childhood
trauma may play a pivotal and enduring role in shaping materialistic values and monetary attitudes, thereby
influencing consumer behavior across multiple domains.

664



Premium Sosyal Bilimler E-Dergisi (Pejoss)

2.2.4. The Relationship Between Childhood Trauma and Approaches Toward Brands

Individuals who develop secure attachment bonds with their primary caregivers during childhood can be
expected to be more inclined to establish trust-based relationships with brands and, consequently, to
cultivate stronger brand loyalty in adulthood (Bidmon, 2017). Conversely, dysfunctional parent-child
relationships may also be reflected in consumers’ interactions with brands. For example, Japutra et al.
(2018) found that individuals who exhibited avoidant attachment styles in childhood demonstrated
pronounced changes in their consumption behaviors when confronted with a perceived breach of brand
trust. In such contexts, brand commitment weakened and negative attitudes toward the brand intensified.
Overall, these findings suggest that attachment styles, which are closely linked to childhood trauma and
formed early in life, may extend beyond interpersonal relationships to influence consumer-brand
relationships in adulthood.

From this perspective, childhood trauma may contribute to difficulties in developing brand loyalty and
brand consciousness due to challenges such as heightened stress, impulsivity, and reduced tendency to trust
others. At the same time, unmet psychological needs, particularly the need for belonging, may contribute to
the development of obsessive or maladaptive brand preferences among individuals with traumatic
childhood experiences as a form of psychological compensation. Despite these theoretical propositions,
empirical evidence directly examining the effects of childhood trauma on consumer-brand interactions
remains limited, highlighting the need for further research in this area.

In addition, consumers are capable of forming strong emotional bonds with brands. Brand identification
and affective attachment have been shown to enhance repeat purchase intentions and reduce consumers’
likelihood of switching to competing brands, thereby contributing to overall brand success (Boyraz et al.,
2024). In this context, early exposure to brands during childhood may hold particular emotional
significance, as brand relationships formed in early life can serve as the foundation for emotional
attachment and brand loyalty in later years (Braun et al., 2002; Vojvodic, 2017). Indeed, several studies
indicate that early brand exposure in childhood increases the likelihood of developing brand loyalty in
adulthood (Hayne, 2004; Ji, 2002; Mondragon Ruiz, 2021; Rajagopal, 2020).

However, the combined effects of childhood brand exposure and childhood trauma have not been explored.
It is theoretically plausible that individuals may exhibit brand avoidance behaviors toward certain brands in
adulthood if those brands are associated with traumatic childhood experiences within the family context.
Such avoidance behaviors may be linked to efforts to distance oneself from negative memories, prevent
emotional reactivation of trauma, or maintain psychological homeostasis. Research addressing these
dynamics could contribute significantly to understanding how childhood trauma manifests in specific
consumption patterns.

Conversely, if certain brands were associated with periods of emotional relief, reduced stress, or temporary
reprieve from traumatic experiences during childhood, individuals may develop positive attitudes toward
these brands in adulthood. This dual possibility underscores the complex and context-dependent nature of
the relationship between childhood trauma and consumer-brand relationships, further emphasizing the need
for empirical investigation.

2.2.5. The Relationship Between Childhood Trauma and Other Consumer Decision-Making Styles

Consumer decision-making styles (CDMS), which conceptualize consumers’ cognitive and affective
orientations toward purchasing decisions (Raman, 2019), are commonly examined within multidimensional
frameworks. These styles include perfectionism/high-quality consciousness, brand consciousness, price—
quality consciousness, novelty-fashion consciousness, hedonism, price-value consciousness, impulsivity,
confusion from overchoice, and habitual-brand loyalty orientation (Sproles & Kendall, 1986). This
framework has been widely operationalized to understand consumer behavior across diverse contexts,
including specific product categories and retail environments (Bae et al., 2010; Rojanasingsawad et al.,
2020).

Although variations exist in the structure and relative salience of these dimensions, the CDMS approach
has been applied across a broad range of cultural contexts (Mehta & Dixit, 2016). Overall, consumer
decision-making styles appear to be largely comparable across cultures, with certain divergences emerging
as a function of purchasing power and market maturity. For example, studies conducted in Turkiye have
utilized this framework and largely validated its theoretical classification (Dursun et al., 2013). In contrast,
in countries such as China, temporal consciousness has emerged as a salient additional decision-making
dimension (Fan & Xiao, 1998).
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Research examining the antecedents of CDMS indicates that these styles are shaped by a constellation of
factors, including lifestyle characteristics, cultural attributes such as masculinity (Isaacson et al., 2018), and
demographic variables (Abdel Wahab et al., 2023). However, empirical evidence regarding the effects of
childhood trauma, which is considered one of the most profound and enduring psychological experiences,
on consumer decision making styles remains limited. In this regard, it has increasingly been suggested that
early life adversity should be incorporated into the set of determinants shaping consumer decision-making
processes.

Childhood trauma is well documented to compromise socialization processes and interpersonal functioning
(Jovani et al., 2025; Liao & Wang, 2023). Given its detrimental impact on social functioning, childhood
trauma is also expected to reverberate through consumer behavior. For instance, Kamaruddin and Mokhlis
(2003) demonstrated that peer socialization significantly influenced CDMS among adolescents and young
adults. Accordingly, childhood trauma, which is often characterized by maladaptive parent-child
interactions and impaired interpersonal efficacy, may be reflected in consumer decision making through
difficulties in seeking advice, consulting others, or engaging with sales personnel. From this perspective,
challenges such as interpersonal anxiety and fear of negative evaluation may fundamentally alter brand
preferences and purchasing tendencies.

Within this framework, individuals with trauma histories may be less inclined to prefer conspicuous brands
that attract social scrutiny and public evaluation. Conversely, it is equally plausible that, driven by thwarted
needs for social approval, belonging, and acceptance, such individuals may exhibit an increased propensity
for socially endorsed, popular, or fashionable brands. Consequently, the direction of the relationship
between childhood trauma and brand-related decision-making styles remains theoretically ambiguous,
necessitating empirical investigation to clarify these dynamics.

Furthermore, individuals raised in low-socioeconomic households have been shown to allocate a relatively
higher proportion of their consumption toward status-signaling products (Banerjee & Duflo, 2007), often
as a means of bolstering perceived self-worth and social standing (Sivanathan & Pettit, 2010). Similar
compensatory consumption patterns may emerge as a function of childhood trauma. For example, Mead et
al. (2011) demonstrated that individuals who experienced social exclusion were more likely to compromise
personal and financial well-being in pursuit of social acceptance. Accordingly, adults with trauma histories
may gravitate toward prestige-oriented brands as a strategy for securing social affiliation and symbolic
inclusion.

Finally, because consumers possess limited cognitive resources, purchasing decisions frequently rely on
heuristics and comparative evaluation strategies rather than exhaustive information processing (Haubl &
Trifts, 2000). However, adults reporting adverse early life experiences often experience elevated levels of
anxiety during shopping episodes, which may exacerbate decision difficulty and increase tendencies
toward choice paralysis or confusion (Waites et al., 2023). These findings suggest that early life adversity
may undermine consumers’ capacity to evaluate alternatives effectively, rendering decision-making
processes more cognitively taxing and psychologically burdensome. In this respect, childhood trauma may
be particularly relevant to CDMS dimensions such as confusion from overchoice. Nevertheless, empirical
evidence directly addressing this association remains nascent, and future research is expected to make
meaningful contributions to the consumer behavior and child development literature.

3. CONCLUSION AND IMPLICATIONS

The reviewed literature collectively underscores that traumatic experiences encountered during childhood
precipitate multifaceted psychological and behavioral consequences, playing a pivotal role in shaping
consumption behaviors in adulthood. Empirical evidence suggests that the impact of childhood trauma
transcends biological and psychological domains, permeating consumption-related processes such as
impulsivity, emotion regulation, materialism, brand loyalty, decision-making difficulties, and compulsive
buying. In particular, adverse early life experiences appear to compromise individuals’ stress-coping
mechanisms, interpersonal functioning, and self-regulatory capacities, thereby predisposing them to
dysfunctional consumption patterns in later life.

These findings highlight the necessity of adopting psychosocial perspectives that incorporate early life
history into the discourse of consumer behavior. Within this framework, investigating how childhood
trauma influences consumer decision making styles, such as perfectionism, brand consciousness, novelty
and fashion orientation, and confusion from overchoice, has the potential to significantly broaden the scope
of the consumer behavior literature. Moreover, such investigations may provide a foundation for the
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development of psychosocially grounded preventive and intervention strategies aimed at cultivating
healthier and more adaptive consumption behaviors.

From a methodological standpoint, future research would benefit from the utilization of longitudinal
designs to examine the long-term developmental trajectories of consumption behaviors, as well as
qualitative approaches to elucidate the nuanced lived experiences of consumers who have faced childhood
adversity. Gaining a comprehensive understanding of the long-term effects of adverse childhood
experiences represents an imperative step toward evaluating consumer decisions from a holistic
perspective. In this regard, comparative studies that disaggregate childhood trauma by type (e.g., neglect
vs. abuse), as well as empirical research examining the associations between specific trauma dimensions
and subcomponents of consumer decision-making styles, are strongly advocated.

In conclusion, unraveling the effects of childhood trauma on consumer decision-making styles and
shopping behaviors constitutes a fruitful yet nascent research domain. Advancing knowledge in this area is
expected not only to bolster the theoretical foundations of consumer psychology but also to enhance
societal well-being by facilitating more conscious, adaptive, and functional consumption practices.

REFERENCES

Abdel Wahab, H., Diaa, N. M., & Ahmed Nagaty, S. (2023). Demographic characteristics and consumer
decision-making styles: Do they impact fashion product involvement? Cogent Business &
Management, 10(2), 2208430.

Altinkan, D., & Armagan, E. (2024). The effect of consumer personality traits and decision-making styles
on online impulsive and compulsive buying behaviors. Journal of Business in The Digital Age, 7(1),
30-50. https://doi.org/10.46238/jobda.1469380

Bae, S., Pyun, D. Y., & Lee, S. (2010). Consumer decision-making styles for Singaporean college
consumers: An exploratory study. Journal of Research, 5(2), 70-76.

Banerjee, A. V., & Duflo, E. (2007). The economic lives of the poor. Journal of Economic Perspectives,
21(1), 141-168. https://doi.org/10.1257/jep.21.1.141

Bernstein, D. P., Fink L., Handelsman L., Foote J. (1994). Initial reliability and validity of a new retro-
spective measure of child abuse and neglect. American Journal of Psychiatry, 151 (8), 1132-1136.

Bernstein, D. P., Stein, J. A., Newcomb, M. D., Walker, E., Pogge, D., Ahluvalia, T., ... & Zule, W. (2003).
Development and validation of a brief screening version of the Childhood Trauma Questionnaire.
Child Abuse & Neglect, 27(2), 169-190.

Bidmon, S. (2017). How does attachment style influence the brand attachment—Brand trust and brand
loyalty chain in adolescents? International Journal of Advertising: The Review of Marketing
Communications, 36(1), 164-189.

Boyraz, C., Gengoglu, C. N. & Tiiriit, P. (2024). The relationship between brand loyalty and attachment
styles: A research model proposal on the Turkish civil aviation industry. Human Factors in Aviation
and Aerospace, 1(1), 42-55. https:// doi.org/10.26650/hfaa.2024.1468721

Braun, K. A, Ellis, R., & Loftus, E. F. (2002). Make my memory: How advertising can change our
memories of the past. Psychology & Marketing, 19(1), 1-23.

Browne, C., & Winkelman, C. (2007). The effect of childhood trauma on later psychological adjustment.
Journal of Interpersonal Violence, 22(6), 684-697.

Cai, J., Li, J., Liu, D., Gao, S., Zhao, Y., Zhang, J., & Liu, Q. (2023). Long-term effects of childhood
trauma subtypes on adult brain function. Brain and Behavior, 13(5), e2981.

Carike, N. 1. (2019). Anne-babaya baglanma, ¢cocukluk ¢ag1 ruhsal travmalari ve tamamlanma ihtiyacinin
kompulsif aligveris iizerindeki etkisi (Yiiksek lisans tezi). Kirikkale, Kirikkale Universitesi.

Corso, P. S., Edwards, V. J.,, Fang, X., & Mercy, J. A. (2008). Health-related quality of life among adults
who experienced maltreatment during childhood. American Journal of Public Health, 98(6), 1094-
1100. https://doi.org/10.2105/AJPH.2007.119826

David, J., Kim, H. S., Hodgins, D. C., Dawson, S. J., Tabri, N., Shead, N. W., & Keough, M. T. (2024).
Emotional difficulties mediate the impact of adverse childhood experiences on compulsive buying-
shopping problems. Journal of Behavioral Addictions, 13(4), 1064-1073.

667



Premium Sosyal Bilimler E-Dergisi (Pejoss)

De Bellis, M.D., & Zisk, A. (2014). The biological effects of childhood trauma. Child and Adolescent
Psychiatric Clinics of North America, 23(2), 185-222.

Dursun, 1., Almacik, U., & Kabaday}, E. T. (2013). Tiiketici karar verme tarzlari Olcegi: Yapist ve
boyutlari. Uluslararast Yonetim Iktisat ve Isletme Dergisi, 9(19), 293-304.

Dye, H. (2018). The impact and long-term effects of childhood trauma. Journal of Human Behavior in the
Social Environment, 28(3), 381-392.

Elbarazi, A. S. (2023). The Association Between Compulsive Buying Disorder and Childhood Trauma.
Global Journal of Intellectual & Developmental Disabilities. 12(2), 1-5.

Eskisu, M. (2021). Childhood trauma and internet addiction: Do dissociation or online dissociation have a
mediating role? Culture, 6(12), 501-516.

Eugenea, P., Soetikno, N., & Roswiyani, R. (2021, December). The Childhood of Workaholic Managers
and Professional Workers. 1st Tarumanagara International Conference on Medicine and Health
(TICMIH 2021), Atlantis Press, 164-169.

Evren, C., Evren, B., Dalbudak, E., Topcu, M., Kutlu, N., & Elhai, J. D. (2019). Severity of dissociative
experiences and emotion dysregulation mediate the relationship between childhood trauma and
Internet addiction symptom severity among young adults. Diisiinen Adam: Journal of Psychiatry &
Neurological Sciences, 32(4), 334-344.

Fahy, A. E., Stansfeld, S. A., Smuk, M., Lain, D., van der Horst, M., Vickerstaff, S., & Clark, C. (2017).
Longitudinal associations of experiences of adversity and socioeconomic disadvantage during
childhood with labour force participation and exit in later adulthood. Social Science & Medicine,
183, 80-87. https://doi.org/10.1016/j.socscimed.2017.04.023

Fan, J. X., & Xiao, J. J. (1998). Consumer decision-making styles of young-adult Chinese. Journal of
Consumer Affairs, 32(2), 275-294.

Fuchshuber, J., Hiebler-Ragger, M., Kresse, A., Kapfhammer, H. P., & Unterrainer, H. F. (2018).
Depressive symptoms and addictive behaviors in young adults after childhood trauma: The
mediating role of personality organization and despair. Frontiers in Psychiatry, 9, 318.

Griskevicius, V., Ackerman, J. M., Cantd, S. M., Delton, A. W., Robertson, T. E., Simpson, J. A,
Thompson, M. E., & Tybur, J. M. (2013). When the economy falters, do people spend or save?
Responses to resource scarcity from a life history theory perspective. Psychological Science, 24(2),
197-205.

Hé&ubl, G., & Trifts, V. (2000). Consumer decision making in online shopping environments: The effects of
interactive decision aids. Marketing Science, 19(1), 4-21. https://doi.org/10.1287/mksc.19.1.4.15178

Hayne, H. (2004). Infant memory development: Implications for childhood amnesia. Developmental
Review, 24(1),33-73.

Hopfinger, L., Berking, M., Bockting, C. L., & Ebert, D. D. (2016). Emotion regulation mediates the effect
of childhood trauma on depression. Journal of Affective Disorders, 198, 189-197.

Imperatori, C., Barchielli, B., Corazza, O., Carbone, G. A., Prevete, E., Montaldo, S., ... & Bersani, F. S.
(2023). The relationship between childhood trauma, pathological dissociation, and behavioral
addictions in young adults: Findings from a cross-sectional study. Journal of Trauma &
Dissociation, 24(3), 348-361.

Isaacson, J. ., Jordaan, Y., & Van Heerden, G. (2018). The relationship between individual-level culture
and consumer decision-making styles through consumer involvement. Journal of Retailing and
Consumer Services, 41, 112-120.

Japutra, A., Ekinci, Y., & Simkin, L. (2018). Positive and negative behaviours resulting from brand
attachment: The moderating effects of attachment styles. European Journal of Marketing, 52(5/6),
1185-1202.

Jaworska-Andryszewska, P., & Rybakowski, J. K. (2019). Childhood trauma in mood disorders:
Neurobiological mechanisms and implications for treatment. Pharmacological Reports, 71(1), 112-
120.

Ji, M. F. (2002). Children’s Relationships with Brands: True Love” or “One-Night”Stand? Psychology and
Marketing, 19(4), p. 369. doi: 10.1002/mar.10015

668



Premium Sosyal Bilimler E-Dergisi (Pejoss)

Jovani, A., Moliner-Castellano, B., Vergara, R. G., Benito, A., Mari-Sanmillan, M. 1., Castellano-Garcia,
F., & Haro, G. (2025). Impact of childhood trauma and parental socialization on at-risk mental state
in non-clinical adolescents. World Journal of Psychiatry, 15(9), 108465.

Kamaruddin, A. R., & Mokhlis, S. (2003). Consumer socialization, social structural factors and
decision-making styles: A case study of adolescents in Malaysia. International Journal of Consumer
Studies, 27(2), 145-156.

Li X, Feng Y, Xue Z, Yao S. (2025) Effect of childhood socioeconomic status on conspicuous
consumption of college students: the chain mediating roles of social comparison and materialism.
BMC Psychology, 13(1):970. doi: 10.1186/s40359-025-03148-3.

Liao, C., & Wang, D. (2023). Childhood Trauma and Adolescent Internalizing Problems: Examining the
Mediating Role of Psychological Resilience and Moderating Role of Parental Emotional
Socialization. Advances in Education, Humanities and Social Science Research, 7(1), 48-48.

Luciani, K. R., Johal, P. K., Chao, T., Thiessen, K. A., & Schiitz, C. G. (2024). Adult self-reported
childhood maltreatment types are associated with treatment satisfaction and alcohol relapse in
patients with comorbid substance use and mental health disorders. The American Journal on
Addictions, 33(5), 516-524.

McCormack, L., & Thomson, S. (2017). Complex trauma in childhood, a psychiatric diagnosis in
adulthood: Making meaning of a double-edged phenomenon. Psychological Trauma: Theory,
Research, Practice and Policy, 9(2), 156-165.

Mead, N. L., Baumeister, R. F., Stillman, T. F., Rawn, C. D., & Vohs, K. D. (2011). Social exclusion
causes people to spend and consume strategically in the service of affiliation. Journal of Consumer
Research, 37(5), 902-919.

Mehta, R., & Dixit, G. (2016). Consumer decision making styles in developed and developing markets: A
cross-country comparison. Journal of Retailing and Consumer Services, 33, 202-208.

Mondragon Ruiz, S. (2021). The effects of childhood nostalgia on brand loyalty (Master’s thesis,
University of Kent). https://doi.org/10.13140/RG.2.2.25831.68003

Mdller, A., Georgiadou, E., Birlin, A., Laskowski, N. M., Jiménez-Murcia, S., Fernandez-Aranda, F.,
Hillemacher, T., de Zwaan, M., Brand, M., & Steins-Loeber, S. (2022). The Relationship of
Shopping-Related Decisions with Materialistic Values Endorsement, Compulsive Buying-Shopping
Disorder Symptoms and Everyday Moral Decision Making. International Journal of Environmental
Research and Public Health, 19(7), 4376.

Nemeroff, C. B. (2004). Neurobiological consequences of childhood trauma. Journal of Clinical
Psychiatry, 65, 18-28.

Ngcamu, L., Quaye, E., Horvey, S., & Jaravaza, D. (2023). Personality traits, money attitudes and
consumer decision-making styles as predictors of investment products choice in South
Africa. Journal of Consumer Behaviour, 22, Article e2146. https://doi.org/10.1002/cb.2146

Nurius, P. S., Green, S., Logan-Greene, P., & Borja, S. (2015). Life-course pathways of adverse childhood
experiences toward adult psychological well-being: A stress process analysis. Child Abuse &
Neglect, 45, 143-153. https://doi.org/10.1016/j.chiabu.2015.03.008

Rajagopal, N. A. (2020). Childhood memories influence brand loyalty and consumer behavior among adult
consumers. International Journal of Business Innovation and Research, 23(2), 205-221.

Raman, P. (2019). Understanding female consumers’ intention to shop online: The role of trust,
convenience and customer service. Asia Pacific Journal of Marketing and Logistics, 31(4), 1138-
1160.

Richardson, T., Egglishaw, A., & Sood, M. (2024). Does childhood trauma predict impulsive spending in
later life? An analysis of the mediating roles of impulsivity and emotion regulation. Journal of Child
& Adolescent Trauma, 17(2), 275-281.

Rindfleisch, A., Burroughs, J. E., & Denton, F. (1997). Family structure, materialism, and compulsive
consumption. Journal of Consumer Research, 23(4), 312-325.

Roberts, J. A., Pullig, C., & David, M. (2019). Family conflict and adolescent compulsive buying behavior.
Young Consumers, 20(3), 208-218. https://doi.org/10.1108/YC-10-2018-0870

669



Premium Sosyal Bilimler E-Dergisi (Pejoss)

Rojanasingsawad, M., Ryding, D., & Barnes, L. (2020). Concumse decision making styles fo grey luxury
goods: A Study on Thailand. International Journal of Sales, Retailing & Marketing, 9(1), 22-36.

Ross, D. B., Coambs, E., & Johnson, E. (2022). Trauma of the past: The impact of adverse childhood
experiences on adult attachment, money beliefs and behaviors, and financial transparency. Journal
of Financial Therapy, 13(1), 39-59.

Sansone, R. A., Chang, J., Jewell, B., & Rock, R. (2013). Childhood trauma and compulsive buying.
International Journal of Psychiatry in Clinical Practice, 17(1), 73-76.

Sansone, R. A., Chang, J., Jewell, B., & Sellbom, M. (2011). Relationships among shoplifting, compulsive
buying, and borderline personality symptomatology. Innovations in Clinical Neuroscience, 8(7), 10—
11.

Santoro, G., Cannavo, M., Schimmenti, A., & Barberis, N. (2025). Childhood trauma and eating disorder
risk among young adult females: The mediating role of mentalization. Development and
Psychopathology. (2025), 1-8.

Sar, V., Akyiiz, G., Kundake1, T., Kiziltan, E., & Dogan, O. (2004). Childhood trauma, dissociation, and
psychiatric comorbidity in patients with conversion disorder. American Journal of Psychiatry,
161(12), 2271-2276.

Sivanathan, N., & Pettit, N. C. (2010). Protecting the self through consumption: Status goods as
affirmational commodities. Journal of Experimental Social Psychology, 46(3), 564-570.
https://doi.org/10.1016/j.jesp.2010.01.006

Somer, E., & Ruvio, A. (2014). The going gets tough, so let's go shopping: on materialism, coping, and
consumer behaviors under traumatic stress. Journal of Loss and Trauma, 19(5), 426-441.

Sproles, G. B., & Kendall, E. L. (1986). A methodology for profiling consumers' decision-making styles.
Journal of Consumer Affairs, 20(2), 267-279.

Ulukol, B., Kahilogullari, A. K., & Sethi, D. (2014). Adverse childhood experiences survey among
university students in Turkey: Study report 2013. World Health Organization, Regional Office for
Europe. https://iris.who.int/handle/10665/146919

Verrastro, V., Cuzzocrea, F., Calaresi, D., & Saladino, V. (2024). Childhood emotional abuse, neuroticism,
perfectionism, and workaholism in an Italian sample of young workers. Behavioral Sciences, 14(4),
298, https://doi.org/10.3390/bs14040298, 11.8.2025.

Vojvodic, K. (2017). Understanding nostalgic consumers in a retail environment: A review. Journal of
Management, Marketing and Logistics, 4(4), 327-334. https://doi.org/10.17261/Pressacademia.
2017.721

Waites, S. F., Stevens, J. L., & Hancock, T. (2023). Trauma's effects on shopper choice confusion: The
role of psychological hardiness and retailer strategies as mitigating factors. Journal of Retailing
and Consumer Services, 72, 103277.

Waldinger, R.J., Schulz, M.S., Barsky, AJ., & Ahern, D.K. (2006). Mapping the road from childhood
trauma to adult somatization: The role of attachment. Psychosomatic Medicine, 68(1), 129-135.
Wingenfeld, K., Riedesel, K., Petrovic, Z., Philippsen, C., Meyer, B., Rose, M., et al. (2011). Impact of
childhood trauma, alexithymia, dissociation, and emotion suppression on emotional Stroop task.
Journal of Psychosomatic Research, 70(1), 53-58. https://doi.org/10.1016/j.jpsychores.2010.09.012

Zadka, L., & Olajossy, M. (2016). Compulsive buying in outline. Psychiatria Polska, 50(1), 153-164.

Zarse, E. M., Neff, M. R., Yoder, R., Hulvershorn, L., Chambers, J. E., & Chambers, R. A. (2019). The
adverse childhood experiences questionnaire: Two decades of research on childhood trauma as a
primary cause of adult mental illness, addiction, and medical diseases. Cogent Medicine, 6(1),
1581447.

Zoroglu, S. S., Sar, V., Tuzun, U., Tutkun, H., & Savas, H. A. (2002). Reliability and validity of the
Turkish version of the adolescent dissociative experiences scale. Psychiatry and Clinical
Neurosciences, 56(5), 551-556.

670



